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It’s fitting that the history of the Nashville Music Guide began 
in a Nashville honky-tonk, and that its comeback would begin 
in the Oklahoma oil fields.

Much of the proud legacy of country music has come from the 
blue-collar musical magic, hopes, dreams, real-life stories and 
heartbreak of America’s oil fields and honky-tonks. 

Since 1995, when Dan Wunsch and the late Brad Fisher came 
up with the idea for a magazine to support Nashville singers, 
musicians, and writers, the Nashville Music Guide has done just 
that. That 18-year legacy has been guided in recent years by 
the Oklahoma native and business visionary Randy Matthews, 
who once again is putting his money where his mouth is as 
the NMG’s print edition returns stronger than ever with this 
Country Radio Seminar edition.

Eighteen years. 

In the music business, that’s more like 18 centuries. Think of 
all the Country labels that have come and gone in that span, and 
of all the superstar artists and writers who have dropped off the 
Billboard charts and been replaced with younger, newer faces.

Wunsch was a computer whiz and Fisher an award-winning 
advertising copywriter in 1995 when they sat in a nearly empty 
club and heard a country artist sing his tunes. After he got off 
the stage, the artist told them, “I’m here performing and don’t 
have time to network on Music Row, and no one is giving me 
publicity.”

Fisher and Wunsch decided that the folks playing the clubs 
every night and the power brokers on Music Row made up 
two very different worlds, even though they were physically 
separated by just a mile or two.

“We need a publication to bridge the gap,” Wunsch said. “At 
the time, the only music category in the Nashville Scene was 
classical. We founded the NMG with the principle of supporting 
the independent, performing artists and songwriters by giving 
them a voice. One thing that surprised us was that it became 
both an industry paper and a tourist paper, making the tourists 
feel like insiders.”

Some of the first stories ever published on artists like Keith 
Urban, the Lynns, and the Warren Brothers appeared in the 
NMG. 

“I’m real proud that it has survived,” Wunsch says.

Even after Fisher passed on a few years ago, Wunsch kept 
the NMG going before selling it to Matthews and moving to 
Los Angeles, where he lives on a boat, writing and selling his 
screenplays.

“The moment I met Randy Matthews, I knew he had the same 
vision to carry on Dan’s dream,” says, popular columnist of 
NMG’s Inside Track, Preshias. “That magazine was part of 
Dan, his vision.”

Matthews continued his highly successful oil and gas business 
in the Sooner State, but also opened a Nashville office for his 
new purchase, the Nashville Music Guide. 

At first, Randy’s nephew Big Joe Matthews was the Editor, a 
position that is now held by the more than capable, Amanda 
Andrews. While, Rhonda Smith does wonderful work running 
the Oklahoma office.

Faced with a brutal recession, Randy Matthews made the 

difficult decision in late 2012 to make the NMG an online 
magazine and end the print edition. But armed with a new 
business plan, a revamped look, and his characteristic courage 
and passion, Matthews and Andrews have proudly brought 
back the print edition beginning with this issue.

Andrews stated that over the last few 
months “We have cleaned house, set 
a new foundation, and re-launched 
our branding campaign,” and that the 
magazine is returning to its practice of 
mailing copies to Music Row offices -- 
part of Wunsch’s original vision.

The Guide has also partnered with an 
online music charity magazine started 
by Krys Midgett this year called Give A 
Little Nashville. 

‘Musicians, no matter if they are up and 
coming or have sold millions of albums, 
are very charitable. More passion comes 
from asking about charity involvement 
than any other interview question. Most 
articles focus on the music and the artist’s background, awards, 
favorite quotes and if they like chocolate or peanut butter. 
Charity involvement is usually just a little mention toward the 
bottom of the article. With GAL, I have decided to focus on 
how they give back. Of course, their new music will be in-
cluded, but the primary goal is to let the fans know what the 
artist supports and how they can lend a hand,” says Midgett.

She added, “I love music and this industry and giving back has 
always been my passion. These things go hand in hand. What 
better way to get the best of both worlds than by using my talent 

to help others. Artists donate their time and talent more often 
than most people realize. On any given night, there is likely to 
be a benefit show, with hit songwriters and/or the stars of today, 
tomorrow and yesterday. Say for example, it is not unlikely to 
see Darryl Worley, Lee Brice, Glenn Tubb, Brice Long and 
Suzi Oravec on one stage, raising money for charities such as 

Operation Troop Aid or raising awareness for 
Childhood Cancer. On our website, we will 
have a calendar of charity events. Organiz-
ers are welcome to submit their events for 
inclusion. A list of charities, their websites 
and events will be included. We will also 
post new music videos.”

Anne Frank is quoted as saying ‘No one 
has ever become poor by giving.’ We en-
courage you to ‘Give Back’ daily. Be it a 
smile to a stranger, a hug to a friend or do-
nating to a cause of your choice, it may not 
seem like a lot to you but you could make a 
difference in someone’s life. 

The Country Radio Seminar launch for the 
reborn NMG was timed for a reason. “It is one of 

the busiest times in the music industry in Nashville,” Andrews 
says. “We want to be in front of as many people as possible and 
let everyone know we are here to stay, and make our mark as 
leaders in publicizing the Nashville music scene.”

Nashville Music Guide is a tradition that started in 1995, and is 
proudly being carried on today.

Story By Phil Sweetland

              New Beginnings for NMG,                 While Carrying on Proud Traditions
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Reaching Avid Consumers of the Nashville Music Scene 
Reach YOUR Audience with our 5 Distinct Properties

1. Nashville Music Guide Print Edition

2. NMG Radio Delivery Service (NMG RDS)

3. NashvilleMusicGuide.com

4. Email Direct© E-Newsletter

5. NMGRadio.com 

Nashville Music Guide is a premiere independent music magazine. For 
over 15 years, Nashville Music Guide has succeeded in 

being the fastest growing, music magazine for over 
hundreds of thousands of music fans.  Access the 

power of Nashville Music Guide today in print, 
online and at live events.

We take our tagline “Publicizing Singers, 
Musicians, & Writers to Music Row and 
Beyond Since 1995” seriously—so you’ll 
find Nashville Music Guide to be a 

publication like no other. With respect 
for both our subjects and our readers, 
Nashville Music Guide is for anyone 
who is selective in their approach 
to consuming the Nashville music 
culture.

Monthly: 

♫ CIRCULATION:   60,000  ♫ READERSHIP:  180,000

♫ WEBSITE: 25,000 unique visitors: monthly average with an increase each month, 
with an average of over 500,000 hits per month.

Distribution: 

Nashville Music Guide – Tennessee, Oklahoma, Texas, and Canada; Website – Global 

Email Direct – 10,000 Music Business insiders on 3 continents: North America, Europe, and Australia –
and- 3,000 radio stations across the United States and Canada. 

Online Edition:

Breaking News
Exclusive Interviews

Industry Buzz
Spotlights 

Legends & Veterans
Events
Venues
Radio
Video

CD Reviews
Current & Back Issues

Featured Bloggers
NMG Store

Print Edition:
Unsigned Artist Spotlight
Canadian Artist Spotlight

Texas Artist Spotlight
Radio DJ Spotlight
Producer Spotlight

Songwriter Spotlight
Musician Spotlight

Destination Locations
NMG Cam 

Sounding Board Music Reviews
Biz Buzz/ Inside Track

Music Trends/News Releases
Music Events & Venues
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Barbara Dwyer
Her gift is showing others 
how to overcome chal-
lenges, build influence, 
improve confidence, and 
develop strong communi-
cation skills.  

Tax ProEZ
Offers aid in resolving IRS 
Liens, Levies and Disputes. 
We have the team, talent 
and commitment to insure 
you get fair & equitable 
treatment with the IRS.

Grace Adele
A new line of handbags, 
clutches, wallets, clip-ons 
& accessories, together 
with matching jewelry & 
scarves.. Order from link 
to receive a free gift. 

Stefani Cliburn
Get Swim Suit Ready with 
the Ultimate Body Wrap 
that Tightens, Tones & 
Firms in as little as 45 mins. 
Try for Only $25 or for 
FREE, ASK ME HOW? 

L & B Tax Service
Let us help you maxi-
mize your return. Call 
615-712-7507 for a free 
estimate. Scan the code 
for a chance to win a $50 
gas card.

ManCave
Where friends get together 
to eat, drink, & enjoy good 
company & great products. 
You can place orders, host 
a MEATING, or become a 
ManCave Guide.

Origami Owl 
Tell your story with a 
living locket or expres-
sion tag; dream, believe, 
inspire or love. Let me 
help you create your sto-
ry. - Brittney Sells

Dove Chocolate Discoveries
Gourmet Chocolates with 
a Business opportunity. 
Drink Mix; Baking mix; 
Savory & Health Line. 
Team Manager Sharon 
Rowley  615-474-5891

Shutter Creek Photography
Create EYE-STOPPING 
images that drive your 
PR message home to 
fans, clients and custom-
ers. Let’s shoot! Angela 
Howell 615.477.3769

Skully’s Saloon
Come to Skully’s Sa-
loon for our Songwriter’s 
Night every Thursday 
night. Click on the QR 
Code to fight out about 
our events.

TK Graphics
When you need a bold, 
unique look, my freelance 
design services can give 
your project a bold new 
face! Redefine with TK 
Graphic Design!

Tip
my

Jar

My Tip Jar
Tip Jar is a mobile app 
that allows bands to ac-
cept tips. Finally one spot 
for fans to tip bands  from 
one app. Currently offer-
ing pre launch specials. 

BUSI    ESS SPOTLIGHT
Scan the QR Code with your Smartphone to Learn More About What These Businesses Have To Offer. 
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PRINT AD SAMPLES

Nashville Music Guide 
offers four basic sizes of ads. 
Eighth, Quarter, Half, Full. 

The following are examples of each:
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Nashville Music Guide Cover 
($2500-$5000)

When purchasing a cover from the 
Nashville Music Guide, the client re-
cieves a two-page spread and story by 
an NMG writer to go along with it. De-
pending on time, it may also include an 
NMG Photoshoot for pictures to include 
in the article and cover. There is also the 
opportunity to create a package that in-
cludes the NMG Radio Delivery Service 
single for the disc. Choice of month is 
gnerally left up to client; however dur-
ing special issues those take predomi-
nance. See editorial calendar on right.

Nashville Music Guide Radio Delivery Service 
($795)

Launched in February 2012, Nashville Music Guide Radio Delivery Service (NMG RDS) is designed to provide 
new music single releases to radio stations playing Country/Americana/Indie Music. NMG RDS compiles new 
releases from major record companies to independent record labels and unsigned artists to one CD. Those CDs are 
then inserted in NMG magazines and mailed to radio stations in the United States, and Canada AND distributed 
digitally to over 3000 radio stations internationally!!

✪ Ground Stations ✪ Internet Stations ✪ Grass Roots ✪ Secondary ✪ Music Row Reporting✪ Texas Radio 
✪ Canadian ✪ And Beyond!

NMG RDS singles includes print, a compilation disc and internet radio airplay. This is a great tool for the expo-
sure of major and independent artists. We do not promote songs or artists nor do we track a record’s progress.  
This is the responsibility of the record company.

NMG will have a printed 2-pg centerfold with the photo, a mini-bio & internet data for each artist.

Maximum of 15 artists can be included on the NMG RDS.

Each package includes a 1/4 page ad in the Nashville Music Guide to promote content of your choice. 
 

RDS@nashvillemusicguide.com | 615.244.5673
http://www.nashvillemusicguide.net/radio-delivery-service/
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NMG Radio Delivery Service 
Label Copy Information 

 
 

 
Please Complete ALL Information 

Artist/Band:    
    

Song Title:   
   

Album:    
    

Single Time:   Delivery Month:  
 

Songwriter-Publisher Information 

Writer 1:  Performing Rights:  

Writer 2:  Performing Rights:  

Writer 3:   Performing Rights:  

Publisher 1:  Performing Rights:  
 
Publisher 2: __________________________________  Performing Rights:   _________________________________ 
 
Publisher 3: __________________________________  Performing Rights:   _________________________________ 
 
Single Producer(s) _______________________________________________________________________________ 
 

Website and Social Networking 

Artist/Band Website:    
    

Facebook:   
   

Twitter:    
    

 
Contact Information to Appear on Download Deliveries 

 
Management: _____________________________________________ Phone: _________________________  
Email: ___________________________________________________________________________________ 
 
Booking: _________________________________________________ Phone: _________________________ 
Email: ___________________________________________________________________________________ 
 
Label: ____________________________________________________ Phone: ________________________ 
Email: ___________________________________________________________________________________ 
 
Publicity: __________________________________________________ Phone: ________________________ 
Email: ___________________________________________________________________________________ 
 
 
 
 
 
 

NMG Radio Delivery Service 
Label Copy Information 

 
 

 
Billing Information 

 
Company: _______________________________________________________________________________ 
 
Contact: _________________________________________________________________________________ 
 
Address: ________________________________________________________________________________ 
 
City/State/Zip: ____________________________________________________________________________ 
 
Phone: _______________________ Email: _____________________________________________________ 
 
Payment Method: _________________________________________________________________________ 
 
________________________________________________________________________________________ 
 
Other Info/Comments:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Permissions and Licenses: By signing this form I agree that I have the legal authority to do so and all copyright licenses and 
permissions have been secured in order to grant NMG RADIO DELIVERY SERVICE the rights to deliver this single song via digital 
delivery for broadcast and promotional purposes and to be made available in its entirety for streaming/listening (also known as 
sampling) from the NMG RADIO DELIVERY SERVICE website and download deliveries.  
 
 
Print Name (First/Last): _____________________________________________________________________ 
 
 
Signature: _______________________________________________________________________________ 
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NashvilleMusicGuide.com ($250-$575) is home to the savviest, 
most-engaged Nashville music audience on the web. Our readers trust and 
rely on our unique point-of-view to guide them through the myriad of enter-
tainment options. Covering the legends, veterans and undiscovered talents 
in the Nashville music scene—this positions NashvilleMusicGuide.com as a 
true authority. As a result of this incredible environment of trust and engage-
ment, NashvilleMusicGuide.com has emerged as a uniquely powerful web 
property. 

NashvilleMusicGuide.com is the daily online source for all things country music –singers, musi-
cians, and writers – with breaking news, web exclusive reviews, downloadable content and online 
versions of Nashville Music Guide features. 

Based on internet averages, nashvillemusicguide.net is visited more frequently by females who 
are in the age range 35-44, have no children, received some college education and browse this site 
from work.
_________________________________________________________________________

Email Direct© ($10/wk - $50/wk) 
is our weekly e-newsletter broadcasting to 
10,000 music business and Secondary mar-
ket radio stations on three continents: North 
America, Europe, and Australia. 

The newsletter is filled with current and topical information on the music business and “behind 
the scenes” news. Clients advertising on this service – artist management companies, record la-
bels, public relations firms, booking agencies, promoters and independent artists – will be able to 
issue press releases, bios and, more importantly, post links to their videos and media sites. 

This media is a very effective way to promote you artist and gain valuable exposure to both, mu-
sic business executives and country radio. 
_________________________________________________________________________

NMGRadio.com ($50-$100) 
Powered by the Nashville Music Guide, NMGRadio.com is a 24/7 online 
radio station, whose business model is to be the Home of the Independent 
Artist. NMGRadio.com gives upcoming and new artists the chance to be 
heard first. We welcome Independent Artists to submit their new releases 
and single to us so that we can get them in circulation. 

Businesses may purchase sponsorships for both live show and jingle spots on hour 24/7 format 
with a minimum rotation of 6 times per 24-hours.

Nashville Music Guide Social Media:

Our Social Media sites have daily interaction with our followers/fans about the Nashville Music 
Scene, including events, news, releases, and more. All of our content and your advertising is sent 
out across all these platforms. 

Our demographics show that our social sites are more frequently visited by women, ages 35-
44 averaging at about 22.2% of our traffic. Our social presence is growing exponentially each 
month. 
     
   

https://twitter.com/NashMusicGuide

http://www.facebook.com/nashvillemusicguide

http://www.linkedin.com/company/nashville-music-guide

http://www.reverbnation.com/fan/nashvillemusicguide

https://pinterest.com/nashmusicguide/
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Method of Payment 

   □ Check  (#__________)  □ Cash          □ Credit Card  

  
 Type: _______  Credit Card #: _____________________________  CSC#___  Exp. Date: _______ 
  

Signature:_____________________________________________________________________ 
 

NMG Rep: _____________________________________________________________________ 

Contract Details:  
1.  You understand and acknowledge that this is a contract and acknowledge that Nashville Music Guide is providing special rates in return for agreeing 
by this contract to advertise for a specific period.  
2. Defaulting on this contract may result in penalties for which you, and/or the company you represent, will be liable. These penalties include:  
  A. Immediate application of the highest published rate, typically the single month rate, for the ad type contracted.  
  B. Said Rate will be applied retro-actively to beginning of the contract term, and is due in full immediately upon default.  
3.  Failure to submit payment to Nashville Music Guide by the published and agreed upon due date, prior to publication of the proposed ad will result in 
the proposed ad Not being published, and shall be deemed a default on the contract and subject to penalties.  
4.  Defaulting on this contract may result in collections actions or legal actions for which you, and/or the company you represent, will be liable.  
5.  Nashville Music Guide’s Editors/Owners reserve the right to refuse ad space to anyone we consider is not in the best interest of the publication’s 
integrity.  
6.  This agreement will be governed by and constructed in accordance with the laws of the state of Tennessee.  
7. Nashville Music Guide assumes no responsibility for, and is not to be held liable for errors beyond the cost of the space occupied by the error, slander 

of any group or individual, failure to produce any issue as scheduled due to reasons beyond our control.  
8. Payments are due to Nashville Music Guide no later than that 20th of the month prior to publication.  

Effective as of ___________________________ Nashville Music Guide, is hereby contracted and 
authorized to advertise for the undersigned & following program:  

Select all that apply:     Print:     □    Website:     □    Email Direct© Weekly E-Newsletter:     □ 
                
Size of Ad: _____________Monthly Rate: ______________Ad Design Fee:_______________ 

Length of Agreement: ________________Beginning: ______________Ending:___________ 

Contact Person: ________________________ Business: ____________________________ 

Address: __________________________________________________________________ 

City: _______________________State: ________ Zip: ______________ 

Phone: _________________  Fax: ___________________ 

Email: _____________________________________________________________________ 

RATE CARD 

38 Music Square East, Suite 112 Nashville, TN 37203 
615-244-5673 |  Fax: 615-244-8568 
 
Subscribe Online: www.nashvillemusicguide.com 
 
For information on marketing & advertising: 
E-mail: ads@nashvillemusicguide.com 
 

 

 

 

Launched in September 1995, Nashville Music Guide has 

become an essential read for music industry personnel and 

enthusiasts. Brought to you monthly with informative editorials 
and high production values, Nashville Music Guide is the ideal 

vehicle to promote singers, musicians, writers, and music 

related products and services to an audience which is hungry 

for information and opportunities.   

Nashville Music Guide’s audience receives a combination of 

digital information streams: web content; breaking news e-

mails; social networking capabilities; plus 12 annual print 

issues including: Biz Buzz, Album Reviews, Songwriter, 

Producer, Musician, Radio DJs, National Canadian Artists and 

Texas Artists Spotlights, Venues, NSAI, Songwriters’ Nights, 

Nashville Country Club, Give A Little Nashville, Events and 

More.  

Nashville Music Guide is printed on glossy white enamel stock. Ads 

can be delivered via CD or e-mail. Suitable formats include: hi-res 

press quality PDF (fonts embedded), hi-res Photoshop tiff (flattened) 

or JPG (fonts outlined). Please include a print proof.  

 Full Page:  7.5” w x 10” h 
 Half Page: 7.5”w x 4.95”h 
 Quarter Page: 3.7”w x 4.95”h 
 Eighth Page: 3.7”w x 2.45”h 

 
 
We will prepare ads from your copy, photos and/or logo.for a charge  
Print Ads……………………………………….……$40-$130 

Website Banners………………………….……………….$20  
DEADLINE for ARTWORK is the 20th of each Month. 
 
PAYMENT: All accounts paid with order. 1.5% monthly finance charge 
after 30 days. 

 
 

 

Nashville Music Guide Print Rates 

Size of Ad Open 3x 6x 9x 
12x 

Insert

ion Front Cover for Artists or 
Labels includes 2-pg insert 

$5000 

Center Fold: 4-pg insert $2985 

Inside Front Cover $995 

Back Cover $2500 

Inside Back Cover $995 

Full Page $900 $840 $825 $810 $795 

Half Page $550 $495 $480 $456 $450 

Quarter Page $350 $295 $280 $265 $250 

Eighth Page $200 $170 $155 $140 $125 

Weekly Email Direct Price Sheet 

#/WKS $/WK Total Cost 

52 $10 $520 

26 $12 $312 

13 $20 $269 

6 $25 $150 

4 $40 $80 

1 $50 $50 

NashvilleMusicGuide.com Web Advertising Rates 

Size of Web Banner Monthly Cost 

Button: 300x120 $250 

Banner: 300x250 $400 

Skyscraper: 500x140 $575 
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